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KYTMEDIA WHITE PAPER

INTRODUCTION

Today, as the global music industry faces challenges such as ineffi-
ciency, market volatility, and information asymmetry, the rapid de-

velopment of digital technology has become a key breakthrough in
the field of music promotion.

Founded in 2016, KYTmedia first emerged as a music promotion com-
pany in the UK and quickly transformed into an innovative company
focusing on digital music marketing. The company uses the latest
digital marketing technology to provide comprehensive digital pro-
motion services for music works, artists and brands.
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KYTMEDIA ECOSYSTEM OVERVIEW
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Promote global digital music promotion, eliminate
information barriers, and improve promotion effi-
* ciency and stability.

>

Optimize promotion strategies through Al and big .

data analysis to achieve precision marketing.

5

Provide a full range of digital music promotion solu-
tions for independent artists and large music labels.

5

KYTmedia

Promote innovation in the music industry and build
a more fair and transparent market environment.
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Al-driven marketing strategy: Provide optimal pro-
motion decisions based on artificial intelligence, big
data analysis and market insights.

ontent creation and distribution: Well-designed con-
tent strategies to effectively reach global audiences.

Social media optimization: Use algorithms to en-
hance the influence and engagement of social
media activities.

lligent risk management: Use Al to predict market trends,
adjust promotion strategies in real time, and reduce risks.
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KYTMEDIA'S CORE BUSINESS

(: KYTmedia

DIGITAL CONTENT MARKETING

KYTmedia provides one-stop digital content creation and distribution

services, optimizing content visibility and audience engagement
through Al algorithmes.

ARTIST AND BRAND PROMOTION

A dedicated team is responsible for artist image building and brand co-
operation to enhance the market visibility of artists and brands.

R 2

MARKET ANALYSIS AND STRATEGIC PLANNING

Use market data analysis to determine target audiences and develop
personalized market entry and expansion strategies for customers.
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KYTMEDIA'S
TECHNICAL ADYANTAGES

TECHNOLOGY INTEGRATION AND INNOVATION

KYTmedia ensures the accuracy and effectiveness of promotional activities by
integrating the most advanced artificial intelligence technology and digital
marketing tools. The company uses complex algorithms and machine learning
models to not only predict market trends, but also monitor activity performance
in real time, so as to quickly adjust strategies to match market dynamics.

Strengthen data analysis capabilities and gain a deep understanding of the
preferences and needs of target audiences through advanced user behavior
analysis and consumer psychology analysis. This approach helps us tailor pro-
motion plans for each customer, thereby greatly improving the conversion rate
and ROI of marketing activities.

Strengthen data analysis capabilities and gain a deep understanding of the preferences

&
and needs of target audiences through advanced user behavior analysis and consumer o
psychology analysis. This approach helps us tailor promotion plans for each customer, - K I Tm e d l a"

thereby greatly improving the conversion rate and ROl of marketing activities.




CREATIVE
CONTENT PRODUCTION

KYTmedia has a leading edge in creative content production, using the latest
graphics and video editing technology to produce visually impactful advertise-
ments and promotional videos. By introducing virtual reality (VR) and augment-
ed reality (AR) technology, we create a unique immersive experience for users,
making brand activities or music videos more attractive.

Develop personalized dynamic content technology to adjust content dis- ‘1

play in real time based on user behavior, geographic location and con- - \ -
sumption habits, making marketing more personalized and precise. This b
strategy not only improves user experience, but also significantly increases
user engagement and brand loyalty.

Strengthen cooperation with artists to produce exclusive music content
and behind-the-scenes footage, and use these contents to build emotional
connections between artists and fans, enhancing fans’ sense of engage-
ment and belonging.

KYTmedia
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MULTI-CHANNEL
MARKETING STRATEGY

KYTmedia has developed a comprehensive cross-platform marketing
strategy covering social media, email marketing, online advertising, and
emerging digital channels such as influencer marketing and content

platform cooperation. These strategies ensure maximum market cover-
age and engagement.

.
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Introduced programmatic buying and real-time bidding systems to opti-
mize the cost-effectiveness of each advertising display through efficient
resource allocation and automated advertising delivery, ensuring the
optimal use of advertising budgets.
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Using cross-media synergy strategies, integrating online and offline
promotional activities, increasing brand exposure by holding con-
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certs, press conferences and other large-scale events, and simultane-
ously broadcasting activities on digital platforms to broaden the audi-
ence base and enhance interaction and engagement.
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KYTMEDIA TOKEN
ECONOMIC MODEL

TOKEN DISTRIBUTION

INTRODUCTION OF TRANSPARENCY AND INCENTIVE MECHANISM: KYTmedia
plans to use blockchain technology to introduce a transparent and fair R{

token system that aims to enhance the participation and activity of the
entire music promotion ecosystem through token incentives. The trans-
parency and automation of the incentive distribution mechanism are
ensured through smart contracts, thereby reducing operating costs and
iImproving system efficiency.

TOKEN DISTRIBUTION STRATEGY: Tokens will be distributed to content cre-
ators, users, marketing participants, and team members to ensure that
the interests of all parties grow in tandem with the long-term develop-
ment of the company. For example, a certain proportion of tokens will be
reserved for community rewards and user incentives to promote the cre-
ation of more high-quality content and wider community participation. & >
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VALUE

REWARDING
CONTENT CREATORS:

KYTmedia will incentivize musicians, com-
posers, and video producers to create origi-
nal and high-quality music content through
a token reward mechanism. Token rewards
will be distributed based on user engage-
ment, content popularity, and content
market influence, aiming to encourage cre-
ators to produce more attractive and influ-
ential works.

INCREASING USER
ENGAGEMENT:

Users can receive token rewards by partici-
pating in interactive behaviors such as
commenting, sharing, and voting on con-
tent. This mechanism not only increases user
engagement, but also helps KYTmedia
expand its brand influence and market cov-
erage through word-of-mouth effects
through channels such as social media.

INCENTIVIZING
COMMUNITY ACTIVITIES:

KYTmedia will set up specific tasks and chal-
lenges, such as promotional activities, user
referral programs, or creative competitions,
and users and participants will receive token
rewards for completing these tasks and
challenges. These activities are designed to
build an active and interactive community
environment while promoting the wide-
spread adoption of KYTmedia services.




MARKET
EXPANSION STRATEGY

P

ASIAN MARKET
(CHINA, JAPAN, SOUTH KOREA, INDIA, SOUTHEAST ASIA)

Asia is one of the fastest growing music markets in the world, and the development of streaming
and short video platforms has driven changes in the way music is disseminated. KYTmedia plans
to work with local music streaming, social media, and record companies to optimize digital pro-
motion strategies and localize operations to reach Asian users more accurately.

In China, KYTmedia will work with platforms such as Douyin, Kuaishou, Tencent Music (TME), and
NetEase Cloud Music to use social marketing to improve the effectiveness of music promotion.

In Japan and South Koreaq, the company will work with J-pop and K-pop labels to create global
promotion strategies for artists and help them enter the European and American markets.

EUROPEAN MARKET
(UK, FRANCE, GERMANY, SPAIN, NORTHERN EUROPE)

Europe is one of the regions with the richest music culture in the world. KYTmedia will setup its
European headquarters in London and strengthen cooperation with major European music festi-

vals, record companies, and advertising agencies to provide local artists and brands with a
broader international promotion channel.

It plans to participate in the world's top music festivals (such as Glastonbury Festival, Tomorrow-

land, Primavera Sound, etc.) for brand promotion and combine digital marketing methods to
increase exposure.

n

KYTmedia plans to enter multiple emerging markets and strengthen penetration in
existing markets in the next five years to ensure steady progress in its globalization.
The main market expansion directions include:

=

NORTH AMERICAN MARKET (usa canaDA)

Europe is one of the regions with the richest music culture in the world. KYTmedia will setup its
European headquarters in London and strengthen cooperation with major European music festi-

vals, record companies, and advertising agencies to provide local artists and brands with a
broader international promotion channel.

It plans to participate in the world's top music festivals (such as Glastonbury Festival, Tomorrow-

land, Primavera Sound, etc.) for brand promotion and combine digital marketing methods to
increase exposure.

LATIN AMERICAN MARKET

(BRAZIL MEXICO, ARGENTINA, CHILE)

The music marketin Latin America is growing rapidly, especially the global popularity of Latin
genres (Reggaeton, Bachata, etc.), which makes this market very promising. KYTmedia plans to
cooperate with local music platforms (such as Deezer, Claro Musica) and popular artists in Latin
America to promote music overseas and make more Latin American music go international.

MIDDLE EAST AND AFRICA MARKET
(UAE, SAUDI ARABIA, SOUTH AFRICA, NIGERIA)

Digital music consumption in the Middle East and Africa market is growing rapidly. KYTmedia

plans to enter the region and cooperate with local music companies and content creators to
develop the market and establish long-term partnerships




( TECHNOLOGICAL INNOVYATION
AND APPLICATION

ARTIFICIAL INTELLIGENCE (Al)
DRIVVEN MARKET ANAI VSIS

Analyze user behavior through machine
learning technology, accurately predict
music trends and audience preferences,

and provide the best promotion plan for
artists and brands.

Use Al algorithms to optimize social
media advertising and improve ROI (re-
turn on investment).

INTELLIGENT CONTENT
RECOMMENDATION SYSTEM

Combined with big data analysis, cus-
tomize music recommendation content
for users in different markets to increase

the global exposure of music works.

Improve user engagement through intel-
ligent recommendation algorithms to
make promotional content more person-
alized.

NFT AND WER3.0
COMBINATION

KYTmedia is exploring the application of
NFT and Web3.0 technologies, and plans
to launch an NFT music copyright trading
platform, allowing music creators to sell
limited edition digital music, performance
tickets and peripheral products directly
to fans, and increase the value of the fan
economy.

While expanding globally, KYTmedia will continue to invest in technology re-
search and development to ensure the company’s leading position in the field
of digital music promotion. Key technology development directions include:

5G AND METAVERSE
MUSIC PROMOTION

The popularity of 5G technology will
make music videos and live broadcasts
more seamless. KYTmedia will use 5G
technology to provide real-time music
promotion support for artists.

In the future, KYTmedia will also explore
music promotion models in the
Metaverse, and work with virtual music
festivals and digital performance plat-
forms to expand new revenue models.




In order to build a strong and sustainable music promotion ecosystem, KYTmedia plans to es-

( Eco I'OGI CAI' tablish in-depth cooperation with various industry participants to complement each other's W
Coo PE RAT I 0 N strengths and enhance market competitiveness.
MUSIC INDUSTRY PARTNERS

RECORD COMPANIES AND ARTISTMANAGEMENT COMPANIES

Cooperate with leading global record companies (such as Universal Music, Sony Music, Warner Music) and independent music
labels to provide artists with customized promotion plans to help them gain greater exposure in the international market.

Provide digital marketing training for independent musicians to help them enhance their personal brand influence.

MUSIC STREAMING AND SOCIAL MEDIA PLATFORMS

KYTmedia will strengthen cooperation with music streaming platforms such as Spotify, Apple Music, YouTube Music, Tidadl, etc.,
optimize promotion models, and increase the traffic conversion rate of music works.

Through the influence of social media platforms such as TikTok, Instagram, Facebook, Weibo, WeChat, etc., use short video mar-
keting and interactive advertising to promote the viral spread of music works.

GLOBAL MUSIC FESTIVALS AND PERFORMANCE ORGANIZATIONS

KYTmedia will work with world-renowned music festivals (such as Coachellg, Ultra Music Festival, Lollapalooza) to help

brands and artists gain more exposure opportunities on these platforms.

Optimize offline performance promotion through smart ticketing system to increase fan interaction and ticket purchase rate.




g N A N
TECHNOLOGY AND MARKETING COOPERATION INDUSTRY ALLIANCES AND
Al AND BIG DATA COMPANIES GOVERNMENT COOPERATION
KYTmedia plans to cooperate with Al and data analysis companies to further enhance data anal-
ysis capabilities and provide customers with more accurate promotion strategies and audience INDUSTRY ALLIANCES
portraits. KYTmediawill actively participate in alliances in the global music and digital marketing indus-
tries, and work with policymakers, investment institutions and research institutions to jointly pro-
BLOCKCHAIN AND NFT PLATFORMS mote the sustainable development of the music industry.
Combined with blockchain technology, explore NFT-based music promotion methods and create
new fan interaction models. GO\’ER NM ENT AN D CULTU RAL INSTITUTI ONS
KYTmedia plans to cooperate with cultural institutions and government agencies in various
ADVERTISING AND BRAND MARKETING COMPANIES countries to promote the global dissemination of local music culture, and promote cultural ex-
KYTmediawill work with leading global advertising companies and digital marketing agencies to changes and international development through digital promotion programs.

jointly develop more innovative music promotion strategies.

LONG-TERM
DEVELOPMENT GOALS

In the future, KYTmedia aims to become the world's leading digital music
promotion platform and establish an open, transparent, technology-driv-
en music ecosystem. The company will set up offices in multiple cities
around the world to strengthen local operations and provide the best
market solutions for artists and brands through continuous innovation
and optimization of promotion strategies.
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GOVERNANCE

KYTmedia's community governance system will introduce the DAO ‘P
(Decentralized Autonomous Organization) model, using smart con-

tracts to drive the decision-making process to ensure transparent,
automated, and non-human intervention in governance:

TOKEN HOLDER
GOVERNANCE RIGHTS

KYTmedia plans to launch platform tokens (such as
KYT Token) to grant holders governance rights and
allow them to participate in key decisions, such as
promotion strategies, platform function updates,
community reward plans, etc.

Token holders can vote to decide the future develop-
ment direction of the platform, including budget allo-
cation for marketing activities, new market develop-
ment plans, partner selection, etc.

KYTMEDIA ECOSYSTEM GOVERNANCE
AND COMMUNITY BUILDING

DAO (DECENTRALIZED AUTONOMOUS ORGANIZATION)

COMMUNITY
PROPOSALSYSTEM

Community members can submit improvement
suggestions, such as hew promotion strategies,
technical optimization plans, cooperation propos-
als, ete. All proposals will be publicly discussed on
decentralized forums or voting platforms.

Proposals that meet the community voting stan-
dards are automatically executed through smart
contracts to ensure the fairness and execution
efficiency of proposals

DECENTRALIZED FINANCIAL
MANAGEMENT

The use of funds in the ecosystem (such as advertis-
ing budgets, developer rewards, and content cre-
ation incentives) will be managed through smart
contracts on the blockchain, and the specific alloca-
tion of funds will be determined by community
voting.

In the future, KYTmedia plans to expand DAO gover-
nance to multiple blockchain networks, so that users
on different public chains can participate in gover-
nance and enhance the openness and decentraliza-
tion of the platform.



COMMUNITY INCENTIVES  CONTENT CREATOR INCENTIVES

Musicians, video producers, designers and other content creators can get KYT
KYTmedia's community incentive mechanism aims to encourage Token rewards by contributing original works (such as music promotion videos, pro-

more users to participate in platform construction, including con- motional posters, social media short videos, etc.).
tent creation, promotional activities, market feedback, and com-
munity governance. Through token rewards, competition incen-
tives, liquidity mining, etc., KYTmedia hopes to create an active and

KYTmedia will launch a “content creation ranking list” to issue additional rewards
based on indicators such as the number of likes, shares, and playbacks of the works.

'S

innovative community environment. ~
COMMUNITY CONTRIBUTOR REWARDS

To KE N I N C E NT IVE M E C HAN I s M Members who participate in community management (such as forum mainte-

nance, community support, translation contributions, etc.) can receive token re-

KYTmedia's token (KYT Token) will play an important role in the wards to encourage more users to contribute to the community ecosystem.
community ecosystem, empowering different roles such as users,

artists, brands, and developers:

For outstanding opinion leaders (KOLs) or active users in the community, KYTmedia
will set up a "Community Ambassador” program to provide exclusive token rewards
and ecological rights.

PROMOTION AND MARKETING INCENTIVES

KYTmedia's promotion tasks (such as social media sharing, recommending new
users, writing promotional articles, etc.) will automatically settle rewards through
smart contracts to ensure fairness.

Users can get additional token income by inviting friends to join the KYTmedia eco-

qA KYTm ed io system and participate in promotional activities, forming a healthy growth model.
o




LIQUIDITY MINING

p
U s E R G Row-l- H Users can obtain additional income by holding and staking KYT Token, which will enhance the long-term holding
intention of community members and improve the stability of the ecosystem.

NFT AND EXCLUSIVE RIGHTS
I N c E NT IVE s such as limited edition music albums, virtual concert tickets, brand peripherals, etc., to further enhance the par-

In the future, KYTmedia plans to combine NFT technology to provide exclusive NFT rights to users holding tokens,
ticipation of community users.

INTERACTIVE COMPETITIONS AND CHALLENGE TASKS

KYTmedia will regularly hold challenges, such as "Best Short Video Creation’, "Social Media Communication Chal-
lenge’, "Music Promotion Creative Competition’, etc., to provide participants with high token rewards.

In order to promote user growth and in-
crease interaction, KYTmedia will adopt the
following incentives:

4 N 4 -
COMMUNITY GOVERNANCE REWARDS FUTURE COMMUNITY BUILDING GOALS
In order to encourage more users to participate in the governance of KYTmedia hopes to build a world-leading digital music promotion ecosystem through decentralized governance and
the KYTmedia ecosystem, the platform will set up a special communi- community incentive systems. Future community building goals include:
B S evicrcimechaniam: GLOBAL COMMUNITY NODE EXPANSION
VOTING REWARDS KYTmedia plans to establish localized community operation teams in New York, London, Tokyo, Singapore, Dubai
When users vote in the DAO governance system, they will receive acertain and other cities to ensure that users in different markets can get timely support.
number of 1:_n|:{en ra'wurds, which w‘lll-encuurc'lga more community mem- ESTABLISH A WEB3.0 MUSIC PROMOTION ALLIANCE
bers to participate in platform decision-making. g . L . . ] i
In the future, KYTmedia will join forces with global digital music platforms, NFT projects, decentralized social
PROPOSAL INCENTIVES mediq, etc. to jointly promote the music promotion model in the Web3.0 era.
Users who submit valid proposals and are adopted by the community will | CONTINUOUSLY OPTIMIZE THE COMMUNITY INCENTIVE MODEL

receive rewards, which will encourage community members to actively con-
tribute ideas and suggestions to the development of the platform.

LONG-TERM HOLDING REWARDS

Users who hold KYT Token and participate in community governance will
receive additional rewards based on the holding time, which will encour-
age long-term participation in community ecosystem construction.

Users who hold KYT Token and participate in community governance will receive additional rewards based on the
holding time, which will encourage long-term participation in community ecosystem construction.

CONTINUOUS OPTIMIZATION OF DECENTRALIZED AUTONOMY

In the future, KYTmedia plans to let all ecological development decisions be decided by community voting, further
reduce the impact of centralized management, and truly achieve decentralized autonomy.




DEVELOPMENT
ROADMAP
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KYTmedia's future development will be carried out according to a clear timetable to ensure that its global
expansion and technological innovation are in line with industry trends and bring the best market impact.
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2024 Q2

We localized our marketing strategy and launched the first
batch of Al-based automated marketing tools.

2026 QI

Deepen DAO community governance, enhance decentralized operational capabil-
ities, and enable community members to participate in more decision~-making,
such as promotion resource allocation, strategic cooperation selection, etc.

2024 Q3

Deepen cooperation in the North American market, cooperate with platforms such
as Spotify, Apple Music, and YouTube Music, optimize the Al contentrecommenda-
tion system, and improve promotion accuracy.

2026 Q2

Launch a global decentralized digital music promotion platform that supports
multi-chain and cross-chain transactions, allowing NFT music assets to circulate freely
in multiple ecosystems (su::h as Ethereum, Binance Smart Chain, and Sulunn).

2024 Q4

Establish European headquarters (London), strengthen influence in the European
market, participate in major global music festivals (such as Glastonbury and To-
morrowland), and launch NFT music promotion experimental projects.

2026 Q3

Develop an Al-based personalized music promotion analysis system that combines
social media data, market trends, and user behavior analysis to provide artists and
brands with the most valuable promotion strategies.

2025 Q]I

Launched an intelligent music promotion strategy platform based on Al and big
data to provide artists with automatic optimization promotion plans to increase
exposure and user interaction rates.

2026 Q4

Establish music promotion laboratories around the world and cooperate with top
universities, technology companies and industry experts to jointly promote the
research and application of digital music promotion technology.

2025 Q2

Establish local partnerships in the Middle East and Latin American markets, work with
regional streaming platforms and local record labels to expand music promotion
channels in emerging markets.

2027 Q1

Establish a global music blockchain alliance to promote the standardization process
of Web3.0 in the music industry and work with industry partners to develop new
standards for decentralized music promotion.

2025 Q3

Develop a Web3.0 music promotion platform, explore innovative business models
such as NFT music copyright trading and fan economy tokenization, and launch a
global musician creator support program.

2027 Q2

Further optimize the global market layout, enter more emerging markets, and carry
out in-depth cooperation with globally renowned music streaming mediq, perfor-
mance organizations, and entertainment companies to expand influence.

2025 Q4

Launch low-cost digital music promotion solutions in the African market, provide
local musicians with fair global promotion opportunities, and help the digital trans-
formation of the African music industry.

2027 Q3

Promote the Al intelligent upgrade of music promotion services, realize automatic
audience matching, intelligent budget management, and improve the accuracy
and ROI of promotion activities.

Complete the final construction of the global blockchain music promotion ecosystem, realize a completely decentralized music promotion platform, and create a new

ecosystem for global artists to promote themselves and fans to interact.




( LONG-TERM

DEVELOPMENT GOALS

PROMOTE
GLOBAL DEVELOPMENT

Set up localized promotion centers in major
global music markets (such as New York, London,
Tokyo, Singapore, and Dubadi) to improve the effi-
ciency and accuracy of promotion services.

Deepen cooperation with the music industry
chain of various countries, and cooperate with
local record companies, digital media, and ad-
vertising agencies to provide more efficient pro-
motion solutions for artists and brands.

Promote cross-border music promotion, help
music works from different countries and cultural
backgrounds gain global exposure, and promote
the diversified development of the music industry.

KYTmedia's long-term goalis to promote the development of the digital music promotion in-
dustry through technological innovation, global cooperation and decentralized governance,
and become a leader in the field of global digital music marketing.

DEVELOP A DECENTRALIZED

MUSIC PROMOTION
ECOSYSTEM

Establish a DAO governance system to enable
music creators, promoters and investors to inde-
pendently decide on promotion strategies on the
platform and realize a decentralized music pro-
motion model.

Through NFT and smart contracts, music creators
can interact directly with fans and ensure fair
distribution of music copyright revenue through
blockchain.

Promote the widespread application of Web3.0
technology in the music promotion industry, im-
prove transparency and efficiency, and benefit
artists, brands and fans.

=

ESTABLISH AN

INTELLIGENT PROMOTION
PLATFORM

Develop more intelligent Al marketing tools to
optimize the accuracy of music promotion and
improve the conversion rate of marketing activi-
ties.

Combine big data analysis and social media al-
gorithms to improve the real-time adjustment
capabilities of promotion activities so that pro-
motional content can be accurately delivered to
the most relevant user groups.

Develop speech recognition and natural lan-
guage processing (NLP) systems to analyze user
preferences for music and provide valuable
feedback to creators.
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DEVELOP A DECE ALIZED
MUSIC PROMOTION ECOSYSTEM

!

Establish a DAO governance system to enable music creators, promoters and
investors to independently decide on promotion strategies on the platform and
redlize a decentralized music promotion model.

Through NFT and smart contracts, music creators can interact directly with fans
and ensure fair distribution of music copyright revenue through blockechain.

Promote the widespread application of Web3.0 technology in the music promo-
tion industry, improve transparency and efficiency, and benefit artists, brands
and fans.

“ESTARHISEPAN INTEH IGENT
PROMOTION PLATFORM

Develop more intelligent Al marketing tools to optimize the accuracy of music
promotion and improve the conversion rate of marketing activities.

Combine big data analysis and social media algorithms to improve the re-
al-time adjustment capabilities of promotion activities so that promotional con-

tent can be accurately delivered to the most relevant user groups.

Develop speech recognition and natural language processing (NLP) systems to
analyze user preferences for music and provide valuable feedback to creators.




qf KYTmedia

KYTMEDIA LEADS THE GLOBAL MUSIC PROMOTION

MARKET THROUGH INNOVATIVE DIGITAL TECHNOLOGY_
AND STRATEGIC MARKETING. '

In the future, the company will continue to expand the boundaries of tech-
nology, optimize promotion strategies, and provide global customers with a
safe, intelligent, and efficient music promotion experience.

Join KYTmedia and move towards a new era of digital music promotion together!



